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Public broadcasting combines the power of national
programming from American Public Media, PBS and
National Public Radio (NPR), with in-depth regional
eporting from Minnesota Public Radio News and
Twin Cities Public TelevisionÕs insightful local coverage,
uch as Almanac. You can count on this combination of
coverage, especially now, to provide the information,
analysis, and perspective you need to make decisions this
election season. ThatÕs the power of public broadcastingÑ
owned by you, and connected to you, the American Public.

You can count on public
broadcasting to provide the
information, analysis, and
perspective you need to make
decisions this election season.
That’s the power of public
broadcasting—owned by 
you, and connected to you,
the American Public.



“This election
is a big decision.

So public broadcasting
is my source for

intelligent reporting.”
Tom Magnuson,
Minneapolis, Minnesota
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Morning Edition®, Weekdays, 4–9 a.m. 

All Things Considered®, Weekdays, 3–6:30 p.m. 

Special Convention Coverage
September 1-4, 9–10 a.m. and 7–8 p.m. 

Speeches from the previous night at the Convention 
September 2-5, 12–1 p.m. 

What does it mean to be a Republican? With Jeff Horwich
Thursday, September 4, 2– 3 p.m. 

Log on to www.mpr.org and www.npr.org/election for more.

The Newshour with Jim Lehrer
Weeknights, 6 p.m. 

Almanac
Fridays, 7 p.m. 

Washington Week with Gwen Ifill & National Journal
Fridays, 8 p.m. 

Log on to www.tpt.org/politics and www.pbs.org for more.

On Minnesota 
Public Radio

91.1 FM:

On Twin Cities
Public Television

Channel 2:

In Minnesota, tune into public 
broadcasting’s trusted local and 

national political coverage:


