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Spotlight on...

mpt@ MPT: Maryland Public Television (MPT) recently dropped in at Sudbrook Magnet
Middle School in Baltimore, Maryland, to tape footage for a My Source television
ad highlighting public broadcasting’s efforts to educate tomorrow’s leaders. View
MPT’s on-air spot in the My Source Playbook. Soon, this ad will be available for

stations to customize and air within their own communities.

aigd WMFE: WMFE in Orlando, Florida, launched the My Source initiative with a full-
page ad in the February issue of their members-only magazine. WMFE will be
using My Source to promote their local programs in on-air television and radio
testimonials, membership e-newsletters, print ads in local media and WMFE's
membership magazine, and bus signage.

npr NPR finds sources in their lobby

NPR recently interviewed visitors at its Washington, D.C. headquarters to find out
how public radio serves as a source in their lives. NPR’s creative and production
teams also selected several visitors to serve as My Source Ambassadors in on-air
spots. Click here for examples of their work.

My Source Playbook

Have you visited the My Source Playbook yet? If you
have, you know all the resources available to support
stations as you work to incorporate My Source into
your station activity.

This temporary site provides test stations with
elements and materials to guide them in implementing
My Source. These resources include information on the
public awareness initiative, why My Source works, a
graphics standards guide, My Source creative
elements, frequently asked questions and much more.
There you can also access My Source materials
developed by other test stations such as sample on-air
spots, print ads and testimonials.

My Source for... Charlie Rose

In recent issues of Newsweek and the Washington
Post, you may have seen the ads which read "My
Source for reaching beyond the sound-bites” and
promote Charlie Rose’s interviews with 2008
presidential candidates. In the My Source Playbook,
you can access these Charlie Rose ads for interviews
with Senator John McCain and former Senators John
Edwards and Fred Thompson.

Where does My Source fit?

My Source is an organizing principle designed to
complement, not compete with, existing station
brands, marketing strategies and other
communications efforts. My Source is intended to
enable public television and radio stations to
collaborate in an important effort to tell public
broadcasting success stories. To find where My Source
fits among existing public broadcasting and station
brands, check out the brand ladder developed by PBS
and read the frequently asked questions in the

My Source Playbook.
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Charlie Rose Special Edition:
The Candidates on @pas

Also on washingtonpostcom and & com

This week, as part of a
conversations with major presidential

andidates, Charlie Rose goe one

with Senator John McCain and former

Senator John Edwards. Charlie Rose's

ing style gives you the kind of conversation you won't
find anywhere else on the 2008 election. It may help you choose

the next President of the United States.

CHARLIE ROSE

Phase III Test Stations

Phase III Test Stations join Phase I
and Phase II test stations already
working to implement My Source into
station activities.

KCET (Los Angeles, California)
KETC (St. Louis, Missouri)

KNME (Albuquerque, New Mexico)
KQED (San Francisco, California)
KWBU (Waco, Texas)

KWMU (St. Louis, Missouri)

VPR (Burlington, Vermont)

VPT (Burlington, Vermont)

WPLN (Nashville, Tennessee)

WPSU (State College, Pennsylvania)
WTTW (Chicago, Illinois)

WUWM (Milwaukee, Wisconsin)

Access the Playbook for a list of all
My Source test stations.




