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Tip Sheet

Tip 1
Cultivate relationships with viewers.  Keep correspondence from viewers and key information in a file from callers who are passionate about the station.  WHUT-TV created a list of loyal viewers who had an established relationship with the station and were easily selected as ambassadors.

Tip 2
Use in-house graphic artists.  WHUT-TV was able to leverage our in-house graphic artist to make last minute additions and deletions which saved us time and money.

Tip 3
Create a 360 approach to create a ubiquitous campaign.  WHUT-TV used the same creative on all of our My Source ads creating a tremendous awareness campaign.
Tip 4
Authenticity!  Capture your ambassadors when possible in their natural setting.  WHUT-TV created spots in our studios but also utilized our ambassadors’ natural environment to create an even more authentic look and feel.
Tip 5
Weekly meetings and/or updates.  Our team at WHUT-TV and our colleagues at Powell Tate had weekly discussions documented with a check list of deliverables.  This process kept all parties abreast of any changes or alterations to our original goals.
Tip 6
Create an in-house My Source Team.  WHUT created a My Source Team that included multiple departments within WHUT. (Programming, Production, Development)  Each department had its own responsibility but frequently collaborated as a team for the entire project. 
Tip 7
Rise above the clutter!  Understand your community and the marketing landscape.  Identify, not only traditional marketing but untraditional marketing mediums as a way of increasing awareness of your My Source campaign.  WHUT utilized the overwhelming usage of public transportation in the Washington, DC area and placed ads on the back of buses.

